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Consumer Price Index decreases by a yearly 3.4% in December 2015

Inflation recorded a yearly rate of 3.4% decrease in December 2015 from December 2014 as 
indicated by the Central Administration of Statistics’ Consumer Price Index (CPI). Transportation 
registered the largest y-o-y price decline of 7.7% in December 2015; it was followed by health 
prices with a drop of 7.2%. It is worth mentioning that the prices of the water, electricity and gas 
sub-index recorded a drop of 17.6%. 

On the other hand, prices of education registered year-on-year growth of 1.5%, followed by 
restaurant and hotels prices (1.4%). 

On a month-on-month basis, inflation recorded a 0.71% decrease in December 2015 from 
November 2015, with clothing and footwear prices recording the largest monthly decrease of 
2.5%. 

On a geographical basis, the South region witnessed the largest month-on-month decrease in 
CPI by 1.3%, followed by Nabatieh with 0.84%, Bekaa 0.81%, Mount Lebanon 0.78%, North 
Lebanon with 0.73%, and Beirut with a 0.14% decrease. 

The prices of the water, 
electricity and gas sub-
index recorded a drop of 
17.6% in December 2015.

On a month-on-month 
basis, inflation recorded 
a 0.71% decrease in 
December 2015 from 
November 2015. 

Source: Central Administration of Statistics, Bankmed Research
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The coincident indicator 
of building activity, cement 
deliveries, recorded a 
yearly 9% decline, while 
the main indicator of real 
estate supply, construction 
permits, dropped by a 
yearly 10% in January-
November 2015.

Construction permits and cement deliveries drop in the first eleven months of 2015

In the real estate sector, statistical data on the levels of cement deliveries and construction 
permits is an indication of how real estate supply activities adjust to demand trends within the 
sector. 

The coincident indicator of building activity, cement deliveries, recorded a y-o-y 9% decline in 
January-November 2015 reaching 4,595 thousand tons when compared to 5,072 thousand tons 
in January-November 2014. As to construction permits, the main indicator of ongoing real estate 
supply, it amounted to 11,272 thousand square meters (sqm) in January-November 2015, down 
from 12,563 thousand square meters over the same period in 2014, thereby declining by 10%.

Source: BDL, Bankmed Research
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Source: Global Blue Lebanon, Bankmed Research

Visitors from Saudi 
Arabia took the largest 
share of tourist spending 
in Lebanon accounting 
for 31% of total tourist 
expenditures in 2015.

Tourist spending from 
Qatar showed the highest 
yearly increase of 21% in 
2015 when compared to 
2014.

Overall tourist spending in Lebanon increases by a yearly 2% in 2015

In the latest report for end-year 2015, Global Blue Lebanon, the VAT refund operator, reported a 
2% increase in tourist spending in Lebanon compared to end-year 2014. The figures published 
by Global Blue Lebanon represent purchases by tourists in Lebanon whose VAT was claimed 
giving a fair view on tourist shopping trends.

The spending distribution by country of residence shows that visitors from Saudi Arabia took the 
largest share of tourist spending in Lebanon accounting for 31% of total tourist expenditures in 
2015. Spending of tourists from the UAE came second with a share of 15%. 

As to the spending evolution by country, the report reveals that tourist spending from Qatar 
showed the highest yearly increase of 21% in 2015 when compared to 2014. However, Syrian 
visitors' spending recorded a yearly 23% decline.

With regard to the spending distribution by region, Beirut attracted 81% of total spending, and 
it was followed by a 12% and 3% share for the areas of Metn and Kesserwan, respectively.  A 
closer look on the spending evolution by area reveals that tourist spending in Jbeil - Mount 
Lebanon surged by a yearly 92%, while that in Beirut rose by 2%. 
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In terms of spending distribution by category, the report reveals that fashion and clothing 
accounted for the largest share of 71% of total tourist spending in 2015 followed by watches and 
jewelry with a 16% share. 

The lion share of tourist spending evolution was on jewelry and watches, which recorded a yearly 
15% rise in 2015 when compared to 2014. 

The lion share of tourist 
spending evolution was on 
jewelry and watches, which 
recorded a yearly 15% rise 
in 2015 when compared to 
2014.

Bankmed - Market & Economic Research Division 4

Source: Global Blue Lebanon, Bankmed Research
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BDL’s total reserves 
including gold, reached 
USD 47.2 billion at mid-
January 2016.

BANKING & FINANCE

Central Bank’s assets reach USD 91.4 billion at mid-January 2016 with USD 10 billion in 
gold reserves

Banque du Liban (BDL)’s bi-monthly balance sheet as at mid-January 2016 reported total assets 
of USD 91.4 billion, indicating an increase of 5.3% from mid-January 2015 (USD 86.8 billion) and 
going up by 0.6% from end-December 2015 when they amounted USD 90.9 billion. 

Gold stood at USD 10 billion as of mid-January 2016, increasing by 1% from end-December 
2015 but decreasing by 13.8% from USD 11.6 billion in mid-January 2015. Foreign assets went 
down by 2.2% yearly but increased by 0.3% on a bi-weekly basis to reach USD 37.2 billion at 
mid-January 2016. Loans to the local financial sector increased by 11.9% yearly but dropped by 
3.5% on a bi-weekly basis to reach USD 4.8 billion in the same period. 

With respect to liabilities, BDL reported a yearly 9.3% increase in financial sector deposits to 
reach USD 75 billion at mid-January 2016, accounting for around 82% of total liabilities along 
with a 7.6% y-o-y drop in public sector deposits amounting to USD 5.1 billion at mid-January 
2016.  

Source: BDL, Bankmed Research
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Deposits denominated in foreign currencies regress by USD 245 million during the week 
of January 1 – 7, 2016

On the monetary front, the overall money supply “M4” decreased by 0.2% during the week of  
January 1 – 7, 2016 to around USD 130.8 billion, while the non-banking sector treasury bills 
portfolio decreased by USD 52 million during the same week.

Lebanese Pound denominated deposits and currency in circulation “M1” decreased by 1.6% 
(or USD 94 million) during the aforementioned week to USD 5.7 billion. This is mainly due to 
decreases in demand deposits and in money in circulation by USD 53 million and USD 41 
million, respectively. In parallel, local currency term deposits “M2” decreased by USD 21 million 
during the same week but registered a twelve-month increase of 6.89 % to stand at USD 52 
billion.

The private sector term and saving deposits denominated in LBP (M2 - M1) increased by USD 
74 million during the mentioned week to around USD 46.3 billion, while deposits denominated in 
foreign currencies (M3 - M2) regressed by USD 245 million during the week to reach USD 71.5 
billion. 2016.  

Term and saving deposits in 
LBP increased by USD 74 
million during the first week 
of the year. 

Source: BDL, Bankmed Research
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New passenger cars sold in 
Lebanon reached 39,361 
cars in 2015 compared to 
37,816 in 2014.

Japanese cars topped 
passenger car sales with 
a 39% share of the total in 
2015 up from 34% share  
in 2014.

New car sales increase by a yearly 4% in 2015 

According to the Association of Car Importers in Lebanon, the total number of new passenger 
cars sold in the country increased by a yearly 4% reaching 39,361 cars in 2015, compared to 
37,816 cars in 2014. Moreover, in December 2015 alone, new passenger cars sales amounted to 
3,440 cars when compared to December 2014 with total sales of 3,294 cars, thereby increasing 
by a y-o-y  4%. 

With regard to market share of new car sales by country, Japanese cars topped passenger car 
sales with a 39% share of the total in 2015 up from a 34% share in 2014. Second came Korean 
sold cars with a total market share of 34% in 2015 down from 41% in the previous year.

Source: Association of Car Importers in Lebanon, Bankmed Research
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BUSINESS

In terms of car sales by brand for 2015, Kia topped the list with a market share of 19.1%, followed 
by 15.9% for Toyota. Moreover, Hyundai and Nissan, respectively, held 15.1% and 10.4% shares 
of total sales.

Kia topped the list of car 
sales by brand with a 
market share of 19.1%, 
followed by 15.9% for 
Toyota.

Source: Association of Car Importers in Lebanon, Bankmed Research


