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TRAVEL AND TOURISM CONTRIBUTION TO THE ECONOMY

Bankmed - Market & Economic Research Division

Travel and Tourism Contribution to GDP

Attracted by the improved political climate and its renowned hospitality, tourist arrivals 
to Lebanon have significantly increased over the past year and a half. Lebanon's robust 
tourism sector largely contributes to the domestic economy as a major source of income 
and employment. In 2016, the total travel and tourism contribution was around 19% of GDP 
with a total of 338,600 tourism-related jobs invigorated within the economy.

According to World Travel & Tourism Council, the travel and tourism sector's contribution 
to GDP in Lebanon amounted to USD 9.2 billion in 2016, the highest contribution attained 
since 2013. Moreover, the aggregate contribution has witnessed an annual 2.6% growth in 
2016.

During 2016, tourism’s direct contribution1  to GDP increased by a yearly 3% reaching USD 
3.3 billion, while tourism’s indirect contribution2  to GDP increased by a yearly 2.5% to reach 
USD 5.8 billion.

Source: World Travel & Tourism Council, Travel & Tourism Economic Impact 2016, Bankmed Research 

1  Direct sector contribution includes visitor exports, domestic expenditures, internal tourism consumption, and purchases by tourism providers.
2  Indirect sector contribution comprises domestic supply chain, capital investment, government collective spending on tourism, and imported goods for indirect spending. 
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Source: World Travel & Tourism Council, Travel & Tourism Economic Impact 2016, Bankmed Research 

Bankmed - Market & Economic Research Division

TRAVEL AND TOURISM CONTRIBUTION TO THE ECONOMY

Travel and Tourism Contribution to Employment

Corresponding with direct and indirect sector contribution to GDP, total employment in the 
travel and tourism sector is also classified into direct and indirect employment. In 2016, both 
direct and indirect contribution of travel and tourism to employment did not witness a major 
change. After growing significantly in 2015, the growth in total contribution of travel and 
tourism to employment has slightly slumped down by a mere 0.5% in 2016. Nevertheless, 
the sector was able to contribute to employment through a total of 338,600 jobs to the 
economy both, directly and indirectly. This aggregate contribution of the tourism sector to 
employment has been higher than all previous years extending over the period 2011-2014. 
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Source: World Travel & Tourism Council, Bankmed Research 

Bankmed - Market & Economic Research Division

TRAVEL AND TOURISM CONTRIBUTION TO THE ECONOMY

Components of Travel and Tourism

Leisure vs. Business Spending 

Lebanon's leisure travel spending generated 90.5% of direct travel and tourism GDP in 2016 
amounting to USD 7.32 billion. As for business travel spending in Lebanon, it comprised the 
remaining 9.5% in the same year amounting to USD 765.5 million. Leisure travel spending is 
expected to grow by 2.6% in 2017 and rise by 5.7% per-annum (pa) in 2027.
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Source: World Travel & Tourism Council, Bankmed Research 

TRAVEL AND TOURISM CONTRIBUTION TO THE ECONOMY

Components of Travel and Tourism

Foreign. vs. Domestic Spending 

Lebanon's domestic travel spending generated 13.8% of direct travel and tourism GDP 
in 2016 compared to 86.2% in foreign visitor spending as international tourism receipts. 
Domestic travel spending is expected to grow by 4.8% in 2017 and rise by 4.3% pa till 2027. 
As for foreign visitor spending, it is expected to grow by 2.8% in 2017 and 6.1% pa in 2027.
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Source: Rafik Hariri International Airport, Bankmed Research 

TRAVEL AND TOURISM SECTOR

Beirut International Airport Passengers

The latest aggregate data for airport passengers reveals that the first eight months of 
2017 witnessed a yearly 9% increase to reach 5.5 million, up from 5.08 million in the first 
eight months of 2016, the highest number of total airport passengers reached in the first 
eight months since 2013. Moreover, the total number of arriving passengers reached 2.8 
million in January-August 2017 increasing by a yearly 9.5%. As for the total number of 
departing passengers, it also increased by a yearly 8.5% to reach 2.7 million over the same 
aforementioned period. 
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Source: Rafik Hariri International Airport, Bankmed Research 

As for the year 2016, passengers at Rafik Hariri International Airport increased by a yearly 
4% to reach 7.5 million in 2016 up from 7.2 million in 2015. With respect to the number 
of arrivals, it reached 3.7 million in 2016 up from 3.5 million in 2015, thereby increasing 
by a yearly 6.2%. On the other hand, the number of departures increased by 2.4% on a 
yearly basis to reach 3.7 million in 2016. It is important to note that total number of transit 
passengers decreased by more than 78% in 2016, reaching 8,000 passengers, down from 
36,000 passengers in 2015.

TRAVEL AND TOURISM SECTOR
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Source: Ministry of Tourism, Bankmed Research 
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Total Tourist Arrival

The first eight months of 2017 achieved a strike in total tourist arrivals reaching 1.28 million, 
up by a remarkable 13.1% year-on-year growth from 1.13 million in the same period in 
2016. Precisely, total Arab tourists increased by a yearly 16.4% in January-August 2017 to 
reach 392,203, while total non-Arab tourists reached 895,179 over the first eight months of 
2017 increasing by a yearly 11.8%. This outstanding growth in tourist arrivals to Lebanon 
in the first eight months of 2017 highlights the positive effect that political stability has on 
Lebanon's tourism sector.

TRAVEL AND TOURISM SECTOR

Moreover, Lebanon hosted around 1.6 million Arab and non-Arab tourist arrivals in 2016 
increasing by a yearly 11.2%. The maintained security situation in 2016 and the resolution 
of the political deadlock in October of the same year have boosted confidence in Lebanon 
rendering it as one of the preferred tourist destinations within the region. In fact, total Arab 
tourist arrivals witnessed a yearly 8.8% increase in 2016 to reach 523,000 tourists, while 
total non-Arab tourist arrivals reached 1.1 million in 2016 witnessing an annual 12.3% 
growth rate.
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Source: Ministry of Tourism, Bankmed Research 

Tourist Arrivals by Region

Tourist arrivals from all regions witnessed yearly growths in the first eight months of 2017 
where the highest growth rate was attributed to tourist arrivals from Arab countries, which 
increased by a yearly 16.4% in January-August 2017 to reach 392,203 visitors. Moreover, 
European tourist arrivals posted a remarkable growth as well, expanding at a yearly 12.9% 
to reach a total of 436,619 visitors in January-August 2017, ahead of tourist arrivals from 
Arab countries. 

TRAVEL AND TOURISM SECTOR
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Tourist Arrivals by Region

The surge in tourist arrivals had already been perceived in 2016. In fact, it witnessed year-on-
year increases in tourist arrivals from all regions, with tourists from Oceania, Africa, America, 
and Europe expanding by 25.6%, 21.1%, 12.4%, and 12.9%, respectively. Moreover, tourist 
arrivals from Arab countries reached 522,922 in 2016, the highest number attained since 
2012.  It is important to note that, total tourist arrivals from European countries amounted to 
564,499 rising by a yearly 11.7% in 2016 and surpassing the total number of Arab visitors 
during the same year. 

Source: Ministry of Tourism, Bankmed Research

TRAVEL AND TOURISM SECTOR
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Source: Ministry of Tourism, Bankmed Research 

Tourist Arrivals by Region

A closer look at the share of tourist arrivals by region shows that over the period 2011-2016, 
the share of tourist arrivals from Arab countries declined from 35% of total tourists in 2011 to 
a share of 31% in 2016. Concurrently, tourists coming from Europe witnessed a rise in their 
share of total tourist arrivals from 29% in 2011 to 33% in 2016. Likewise, the share of tourist 
arrivals from America out of total tourist arrivals expanded over the aforementioned period 
from 14% in 2011 to 18% in 2016. 

TRAVEL AND TOURISM SECTOR
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Source: Ministry of Tourism, Bankmed Research 

Arab Tourist Arrivals

Arab tourist arrivals by nationality for the first eight months of 2017 reveals that tourists from 
Iraq accounted for the highest share of 41% of total tourist arrivals. It was followed by tourist 
arrivals from Jordan (16%), Egypt (14%), and Saudi Arabia (12%).

TRAVEL AND TOURISM SECTOR
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Arab Tourist Arrivals

A detailed analysis of the Arab tourist arrivals by nationality reveals that over the period 
2011-2016, the number of Arab tourists from different countries such as Saudi Arabia, 
Kuwait and United Arab Emirates (UAE) has declined significantly from its high 2011 levels. 
Unfortunately, due to the neighboring Syrian crisis and its underlying spillover effects 
during this period, those countries have issued travel bans to Lebanon, a matter which was 
detrimental to the tourism sector. Tourist arrivals from UAE significantly dropped in 2016 by 
a yearly 74.3% after it has been increasing since 2013. Also, arrivals from Kuwait and Saudi 
Arabia dropped by a yearly 19.7% and 15.6%, respectively.

Nevertheless, the highest remarkable growth was attributed to Iraqi tourists, which increased 
by a yearly 23.2% reaching 236,013 tourists in 2016. Tourists from Iraq accounted for the 
highest share of Arab tourists to Lebanon of 45% in 2016 increasing from 22% in 2011. Their 
preference in choosing Lebanon as their favorable touristic destination remained unaffected 
by the neighboring Syrian war and the instability it has caused over the previous years. 

TRAVEL AND TOURISM SECTOR

Source: Ministry of Tourism, Bankmed Research 
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Arab Tourist Arrivals

Furthermore, the share of tourist arrivals from Saudi Arabia decreased from 19% in 2011 to 
8% in 2016. Similarly, the share of Kuwaiti tourists also declined from 11% to 5% over the 
period 2011-2016. This shows that tourist arrivals from the Gulf region have been significantly 
affected by the neighboring unrest as a result of the Syrian war and its underlying impact 
on security.

TRAVEL AND TOURISM SECTOR

Source: Ministry of Tourism, Bankmed Research 
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Source: Global Blue Lebanon, Bankmed Research

Tourist Spending 

With respect to tourist spending distribution by country of residence, according to the latest 
data published by Global Blue Lebanon, the VAT refund operator, the first half of 2017 
reveals that the spending evolution by all countries increased by an average of 6% from 
the first half of 2016. The largest remarkable increase in spending was recorded by tourist 
visitors from Kuwait (47%), followed by United States (30%), Saudi Arabia (19%), and Iraq 
(13%). On the other hand, spending by Egyptian tourists reported the largest decline in 
tourist spending evolution (-29%), followed by Nigeria (-12%), Jordan (-12%), and UAE 
(-7%). The figures published by Global Blue Lebanon represent purchases by tourists in 
Lebanon whose VAT was claimed.

TRAVEL AND TOURISM SECTOR
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Source: Global Blue Lebanon, Bankmed Research 

Tourist Spending 

Moreover, the spending distribution by country of residence for the first half of 2017 shows 
that spending by Saudi Arabian tourists took the largest share of 15% of total tourist 
spending, followed by UAE (12%), Kuwait (7%), Syria (5%), and Jordan (5%).

TRAVEL AND TOURISM SECTOR

Bankmed - Market & Economic Research Division



SPECIAL REPORT

Analysis of Lebanon’s Travel and Tourism Sector - October 2017

18

Source: Global Blue Lebanon, Bankmed Research 

Source: Global Blue Lebanon, Bankmed Research 

Tourist Spending

 
The average tourist spending in Lebanon had already witnessed a 3% increase in 2016 
when compared to 2015. The spending distribution by country of origin showed that visitors 
from UAE took the largest share of tourist spending in Lebanon in 2016, accounting for 14% 
of the total, followed by Saudi Arabia with 13% and Kuwait with 6%. 

The lion share of tourist spending in 2016 was allocated for fashion and clothing with a 
share of 73%. It was followed by jewelry and watches with a share of 13%.

TRAVEL AND TOURISM SECTOR

Bankmed - Market & Economic Research Division
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Source: Ministry of Finance, Public Finance Reports,  Bankmed Research

VAT Refunds

One proxy for the level of tourism activity is the VAT refunds at Rafik Hariri International 
Airport. After an increase of 11% in 2015, VAT refunds decreased by 12% in 2016 to reach 
USD 178.4 million – the lowest level attained over the period 2013-2015, but still higher than 
its levels in 2011 and 2012. 

TRAVEL AND TOURISM SECTOR
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Source: Ernst & Young Middle East Hotel Benchmark Survey, Bankmed Research

Hotels' Performance

The revival of the tourism sector has been eminent in the first half of 2017 where Beirut hotel 
occupancy rate stood at 61.6%, up from 55.1% recorded in the first half of 2016 and close 
to a regional average rate of 62.1%. This 6.6 percentage points annual increase constitute 
the largest increase among 14 Arab hospitality markets within the MENA region. This is 
attributed to a more stable political environment in Lebanon, enhanced and maintained 
security conditions, and an absolute increase in inbound travel. 

Regionally, the highest hotel occupancy rate was recorded in Dubai at 79.3%, followed by 
Abu Dhabi (76%), Ras Al-Khaimah (74.6%), Muscat (69%), and Doha (64.4%). As for the 
lowest occupancy rates, they were recorded in Amman (46.6%), Madina (49.6%), Manama 
(50.4%), and Kuwait City (51.5%).
 
 With regard to the average rate per room at Beirut hotels, it reached USD 145 in the first 
half of 2017, increasing by a yearly 6.6% from the same period in 2016. Beirut hotels rank 
as the third least expensive hotels in the region relative to Cairo (USD 85) and Abu Dhabi 
(USD 121). With respect to the region, average hotel rates per room stood at USD 192.3 
in the first half of 2017 which was similar to the rate recorded in the same period last year. 
The highest room rate in the region was posted in Makkah at USD 344 during the same 
aforementioned period.

TRAVEL AND TOURISM SECTOR
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Source: Ernst & Young Middle East Hotel Benchmark Survey, Bankmed Research

Hotels' Performance

Furthermore, contingent with higher occupancy and average room rates, Beirut hotels 
recorded higher revenues per available rooms. In the first half of 2017, revenues per 
available room stood at USD 89 in Beirut, up from USD 75 in the same period in 2016. 
This 18.7% year-on-year increase was the third highest increase among Arab hospitality 
markets. Hotels in Cairo posted the highest yearly increase in revenues per available room 
of 101.7% in the first half of 2017 and stood at USD 54. Moreover, the highest revenue per 
available room was recorded in Dubai at USD 209.

TRAVEL AND TOURISM SECTOR
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Source: Ernst & Young Middle East Hotel Benchmark Survey, Bankmed Research

Hotels' Performance

The year 2016 witnessed a remarkable increase in Beirut hotel occupancy rate at 59% - the 
highest rate attained since 2011. Though it was still slightly below the regional average rate 
of 60.8%, it was considered a significant boost of around 5.4% on a yearly basis from the 
previous year. The hotel occupancy rate in Beirut for 2016 surpassed hotel occupancy rates 
in Riyadh (56%), Manama and Amman (50%), as well as Kuwait City (40%). 

TRAVEL AND TOURISM SECTOR
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Source: Ernst & Young Middle East Hotel Benchmark Survey, Bankmed Research 

Hotels' Performance

As for the average rate per room at Beirut hotels, it reached USD 138 in 2016, going down 
from USD 162 in 2015. This 15% yearly increase in the average rate per room led to a 12.7% 
decrease in the revenues per available room to reach USD 82 in 2016 down from 94 in 2015. 

TRAVEL AND TOURISM SECTOR
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Source: Mastercard Worldwide, Bankmed Research 

Dubai's Quantum Leap by International Visitor Spend 

A remarkable insight on the top global destination cities by Mastercard Worldwide for 2016 
reveals a great surprise in the global ranking for cities by international visitor spending. 
Dubai jumped to the top rank in the world, reporting a total international visitor spending 
of USD 31.3 billion in 2016, around a third higher than second-ranked London which was 
estimated at USD 19.76 billion. Dubai recorded a yearly 11% increase in overnight visitor 
spend and ranked at the top of the world highlighting a quantum leap in 2016. It surpassed 
London (USD 19.76 billion), New York and Bankgkok (USD 14.84 billion, each). The highest 
yearly growth rate was witnessed in Tokyo with visitors' spending increasing by a yearly 
27.5% in 2016. It was followed by Kuala Lumpur which increased by a yearly 11.5% in the 
same year. 

TOP GLOBAL DESTINATION CITIES
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Source: Mastercard Worldwide, Bankmed Research 

Bangkok Takes Global Top Rank 

As for top global destination cities by the number of overnight international visitors, Bangkok 
took global top rank in 2016 with 21.47 million tourist arrivals rising by a yearly 9.6% from 
19.59 million in 2015. It surpassed London (19.88 million), Paris (18.03 million), Dubai 
(15.27 million), and New York (12.75 million). Dubai ranked in fourth place, ahead of New 
York and Singapore (12.11 million, each) but behind Paris and London. As for the highest 
growth rates in international tourist arrivals, Tokyo and Seoul came first with a yearly growth 
of 12.2% and 10.2%, respectively. Dubai witnessed a yearly 7.5% growth in tourist arrivals 
in 2016.

TOP GLOBAL DESTINATION CITIES

Bankmed - Market & Economic Research Division
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Source: Mastercard Worldwide, Bankmed Research 

Top Destination Cities in Middle East & Africa  

With respect to top destination cities within the Middle East & African region by international 
visitor spending and the number of overnight international visitors reveal that once again, 
Dubai ranked at the top with USD 31.3 billion in visitor spend and 15.27 million in tourist 
arrivals. It far surpassed all other cities within Middle East and Africa by more than 11 
times. Beirut ranked in the 5th place within the top 10 destination cities with a total visitor 
spending amounting to USD 1.12 billion in 2016, increasing by a yearly 5.7%. In 2016, 
Beirut surpassed Cairo (USD 1.08 billion), Cape Town (USD 1 billion), Amman (USD 0.94 
billion), and Casablanca (USD 0.62 billion). 

TOP GLOBAL DESTINATION CITIES 
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Source: MasterCard Worldwide, Bankmed research 

Top Destination Cities in Middle East & Africa  

Moreover, Beirut ranked in 5th place in the top 10 destination cities by international overnight 
visitors reaching 1.69 million international overnight visitors in 2016, growing by a yearly 
11%. Moreover, Beirut came ahead of Cairo with a total of 1.55 million visitors followed by 
Tehran (1.52 million), Cape Town (1.37 million), and Casablanca (1.05 million). It is important 
to note that Dubai surpassed the second-ranked Riyadh by more than 3 times and the third-
ranked Johannesburg by more than 4.2 times. The highest yearly growth in 2016 across 
Middle East and Africa's cities was recorded in Abu Dhabi and Casablanca where both 
witnessed a yearly growth of 15% in overnight international visitors. 

TOP GLOBAL DESTINATION CITIES 
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Source: World Travel and Tourism Council, Bankmed Research 

Country Rankings and Long-Term Growth 

According to Lebanon's report issued by the World Travel and Tourism Council, with regard 
to the relative importance of travel and tourism's contribution to GDP, Lebanon ranked in 
64th position out of 185 countries in 2016 with an absolute contribution of USD 9.2 billion. It 
came ahead of Jordan (69th), Tunisia (76th), and Cyprus (89th).
 
Moreover, real growth forecasts of 2.8% for the year 2017 positioned Lebanon in 140th place 
ahead of Italy (149th), Tunisia (160th), Egypt (166th), and Turkey (171st). 

TOP GLOBAL DESTINATION CITIES 
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Source: World Travel & Tourism Council, Bankmed Research 
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Source: World Travel & Tourism Council, Bankmed Research 

Country Rankings and Long-Term Growth 

As for the long-term growth potentials of Lebanon's tourism sector in terms of total 
contribution to GDP, Lebanon ranks in the top global positions according to the report. Out 
of 185 countries, Lebanon ranks in 35th position with an average long term growth of 5.8% 
pa in travel and tourism’s total contribution to GDP – ahead of both World (3.9%) and Middle 
East averages (4.8%). Nevertheless, growth potentials of the sector's total contribution to 
employment remain tapered over the next 10 years growing at an average of 1.5% pa. 
As such, it is evident that better matching of employment opportunities must take place 
in order to keep pace with the growth potentials of the sector over the years to come and 
encourage higher contribution to employment.  

TOP GLOBAL DESTINATION CITIES 
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CONCLUSION

Mazen Soueid, Ziad Hariri, Rita Nehme and Nadine Abdel Fattah

Disclaimer:
This material has been prepared by Bankmed sal based on publicly available information and personal analysis. It is provided for information purposes only. 
It is not intended to be used as a research tool nor as a basis or reference for any decision. The information contained herein including any opinion, news and 
analysis, is based on various publicly available sources believed to be reliable but its accuracy cannot be guaranteed and may be subject to change without 
notice. Bankmed, sal does not guarantee the accuracy, timeliness, continued availability or completeness of such information. All data contained herein are 
indicative. Neither the information provided nor any opinion expressed therein, constitutes a solicitation, offer, personal recommendation or advice. Bankmed, sal 
does not assume any liability for direct, indirect, incidental or consequential damages resulting from any use of the information contained herein.

Lebanon’s travel and tourism sector was evidently revived in 2016 and sustained the 
upward trend in the first eight months of 2017. Attracted by an improved political climate 
and prominent hospitality, tourist arrivals to Lebanon have significantly increased over the 
past year and a half. Lebanon's robust tourism sector largely contributes to the domestic 
economy as a major source of income and employment both directly and indirectly. Moreover, 
Beirut positioned itself as one of the top destination cities within the middle east region 
standing out as a touristic hub for many international and Arab visitors. Also, Lebanon ranks 
in top positions in terms of the long-term growth potentials of the sector's total contribution 
to GDP which is expected to outperform other countries within the region. 


